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Abstract

the study aims to identify the relationship between increasing the level of customer loyalty to
increasing profitability at the container handling terminal at the Benghazi seaport, and the
researcher formulated a main hypothesis and a set of questions to cover all aspects of this research.

The descriptive and analytical approach was relied upon for this purpose, and the researcher used
the survey lists as as a main tool for data collection. The study community represents the sample of
managers (navigation lines) using the comprehensive survey method of (120) individuals. (93)
forms were restored with a percentage of (77.5%) of the distributed forms, as well as a sample of
the community of workers in the container handling stations subject of the study, numbering,
numbering 715) workers. A simple random sample was selected with a number of 179) individual
workers, because the research community expresses it in one unit regardless of their functional
levels. (120) forms were restored with 80% of the distributed forms. To analyze the study data,
process and test the assignments of the study, SPSS vr 22) -) statistical software was used to enter,
process and analyze the data. As well as (AMOS SATA LISERAL vr 22(

The study concluded a set of results, the most important of which are: The higher the degree of
consumer loyalty or the shipping line of container handling stations, it has an impact on the
profitability of the terminals at the container handling stations of the container handling station at
the Benghazi Sea port, the view of customers and employees.

The study concluded: There are many recommendations, the most important of which is the need
to raise the level of quality of the service provided and to make many amendments in the core of
the container handling service, because it is an important factor in raising the level of loyalty of the
station's line, as well as paying attention to the level of training of workers at those stations on the
method of providing service and building good and long-term relations with customers. The senior
management of container handling stations recognizes the concept of its consumer loyalty and
always work to raise the degrees of consumer loyalty, which has a direct impact on profitability.
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